Executive, Marketing
Near Jurong East MRT Station

Responsibilities:

Planning and implementing digital marketing strategy with key objectives for future OEM
(Open Electricity Market).

Ensure marketing strategies, plans and processes are executed in an efficient and timely
manner in accordance with established operational guidelines and to meet retail
requirements.

Develop and manage digital marketing campaigns, including website, digital content
marketing, SEO/SEM, email marketing for promotional activities and display advertising.

Competitor analysis and monitoring: stay abreast of the latest industry news, trends and
innovations (monitor websites and social media platform) and provide regular updates to
the Retail team to ensure effectiveness and improvement / monitor closely what
competitors are doing, which promotions, contents or initiatives are trending in online
platforms.

Provide digital marketing analysis and manage CRM to analyse performance, to provide
customer insights and to ensure meaningful cross-channel communications.

User expert of website & webportal, and subsequent upgrades and enhancements to
these systems.

Identify new trends in digital marketing, evaluate new technologies and ensure the brand
is at the forefront of industry developments, particularly developments in mobile marketing

Assist in developing customer loyalty programs; consists of sourcing for partnerships,
redemption strategies and work with inter-department on building IT system capability.

The ideal candidate will have a strong passion for digital and web marketing platform, an
eye for graphic design, and a strong technical knowledge in current digital and web
development technologies.

Requirements:

Essential skills

Possess good service attitude, able to work well with fellow colleagues and market
participants.

Excellent spoken / written skills in English and Chinese.
Demonstrated experience in consumers and digital marketing.
Organized, detail oriented and deadline sensitive.

Familiar with the use of web concepts and technologies such as Flash, webpage design,
SEO, SEM and analytics will be an added advantage.

Ability to understand and create clean, maintainable code using HTML, CSS and
JavaScript that works well in all major web browsers will be an added advantage.



Preferred skills

o Preferably Degree or above.

o College degree may be waived if equivalent, extensive related experience can be
demonstrated.

e Minimum 2 to 3 years in relevant experience. Ideally worked in the media, digital
marketing, consumer services or B2C industries. .

Other:
o 5-day work week.
Interested applicants, please forward your detailed resume with enclosed photograph

including your last drawn salary, expected salary and availability to
HR.SG@pacificlight.com.sg

Please indicate the position that you are applying on the subject.

(All applications will be treated in strictest confidence. We regret that only shortlisted
candidates will be notified)
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